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INTRODUCTION

BACKGROUND

This case study showcases the journey of a B2B ladies suit distributor
who initially doubted the efficacy of online marketing but experienced
a remarkable transformation after partnering with Digi Spheres. By
implementing targeted Google and Meta campaigns, the distributor
not only generated a significant number of leads but also achieved
substantial business growth, underscoring the power of digital
marketing in driving sales and expanding market reach.

The client, a B2B ladies suit distributor, had been predominantly relying 
on traditional marketing methods to promote its products and acquire
new customers. However, faced with stagnant growth and limited
market penetration, the distributor was skeptical about the potential of
online marketing to drive sales in its niche market.
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CHALLENGES
LIMITED ONLINE PRESENCE
The distributor lacked astrongon line
presence and struggled to attract potential
customers through digital channels.

DOUBT IN ONLINE MARKETING
The distributor lacked astrongon line presence

and struggled to attract potential customers
through digital channels.

LEAD GENERATION
Generating quality leads was a persistent challenge
for the distributor, hindering its ability to expand its

customer base and drive revenue growth.



STRATEGIES IMPLEMENTED BY 
DIGI SPHERES:

Digi Spheres continuously monitored campaign performance, adjusting
targeting, ad creatives, and bidding strategies to optimise results and
maximise ROI.

Digi Spheres launched targeted Google Ads and Meta (formerly
Facebook) campaigns tailored to the distributor's target audience,
leveraging keywords and audience targeting to maximise reach and
engagement.

Google and Meta Campaigns:

Customised landing pages were created to align with the distributor's
offerings, ensuring a seamless user experience and optimising
conversion rates.

Conversion-Oriented Landing Pages:

Performance Tracking and Optimization:

Lead Nurturing Sequences:
Automated email sequences were implemented to nurture leads
captured through the campaigns, providing relevant information and
incentives to encourage conversion.

Google and Meta
Campaigns

Conversion-Oriented
Landing Pages:

Performance Tracking
and Optimization:

Lead Nurturing
Sequences:
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RESULTS

Immediate Lead 
Generation
From the inception of the Google
and Meta campaigns, the
distributor began receiving a
steady stream of inquiries,
exceeding initial expectations.

Significant Revenue
Increase

The influx of leads translated into
tangible business outcomes, with

the distributor realising sales
revenue exceeding ₹10,800,000, far
surpassing the initial investment in

digital marketing

Substantial Business 
Growth

Over the course of the campaign
period, the distributor invested
₹130,000 in digital marketing

efforts and generated over 3,500
high-quality leads.
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CONCLUSION

Through strategic collaboration with Digi Spheres and the implementation of targeted Google and Meta campaigns,
the B2B ladies suit distributor overcame its skepticism towards online marketing and achieved remarkable business
growth. The case study highlights the transformative impact of digital marketing in driving lead generation, revenue
growth, and market expansion, underscoring its importance in today's competitive business landscape.
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SUMMARY
By partnering with Digi Spheres, a B2B ladies suit distributor invested ₹130,000 in Google and Meta campaigns,
generating 3,500+ leads and ₹10,800,000+ in revenue. Overcoming skepticism, the distributor experienced
immediate lead generation and substantial business growth, underscoring the transformative impact of digital
marketing in driving sales and market expansion.
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